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How are people 
shopping today?
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start their 
purchase online

40%

start on social 
plat forms

20%



This is expansive retail, in tune to 
what shoppers want and need .



We get to know them so we can 
meet them where they are.



96%
of U.S. adults have 
shopped at    Target
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What We Know 
About Our Guests
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of guests are looking 
for quality products

90%



to treat



We know them and where , when 
and how they need us.



Target guest loyalty drives 
growth and profitability .



Guests look to Target 
for inspiration .



Affordable

Fas t + Convenient

Everything on Your List
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Empathy is infused into every 
part of the guest experience.





We design every experience 
with our guests in mind.



America  s Favorite 
Discovery Destination



love love 
@target has 
my heart IYKYK





6 
guest visits to our site in 2023

billion+
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Broll -Holiday 
Landing









We continue to invest
in our digital capabilities.



before after



Generative AI Powers Platform Features







in value for 
our business

$1.5B+

growth in 2023
20%+



brands are working 
with Roundel

2,600+





connected TV +
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Digital

Social

Marketing

Merchandising



Deepened Relationships 
With Existing Fans

Attracted New Ones 
at a  Much Higher Rate



of revenue generated
outside owned  properties

35%

visits driven to Target
properties in 2023

250M



more followers than 
any other mass retailer
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Guest-Centered, Seamless + 
Fluid Shopping Experience





1 00M+
circle members

in rewards earned
$2B



more visits
5x

more spend than
non-members

5x



in incremental sales 
driven by deals + offers

$1.5B



We reimagined loyalty across 
the entirety of our experience.
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free to join automatic deals personalized
bonuses



extra 5% off * free shipping * extended returns *

*Restrictions and exclusions apply to all Target Circle Card benefits. See program rules in store or at target.com/circleannounce  for details 

http://target.com/circleannounce


Credit
Debit
Reloadable

Target Circle Card: Target Debit Card, Target Credit Card, Target Mastercard®, and Target Circle Card Account (Target Circle Card Reloadable Account). Subject to application approval and identity verification. The Target Circle debit card is issued by Target Corporation. The Target Circle 
credit cards (Target Credit Card and Target Mastercard) are issued by TD Bank USA, N.A. Mastercard is a registered trademark of Mastercard International, Inc. Target Circle Card Account is a demand deposit account established by Pathward®, N.A., Member FDIC, and card is issued by 
Pathward pursuant to a license from Visa U.S.A. Inc. Card can be used everywhere Visa debit cards are accepted. Funds are FDIC insured, subject to applicable limitations and restrictions, when we receive the funds deposited to your account.



Terms and conditions apply. Applies to orders over $35.



No Delivery Markups 
or Fees
Preferred Shoppers
Shipts Marketplace
Same-Day Delivery



promo price , standard for 
Target Circle Card holders

$49



*Restrictions and exclusions apply to all benefits.
See program rules at target.com/circleannounce  for details

http://target.com/circleannounce


This is just 
the beginning!
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